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PRODUCT PLACEMENT 101
Solving The Puzzle Of Entertainment Marketing

WHY PRODUCTIONS WANT TO WORK WITH BRANDS

SAVE MONEY

m hrwmdm marketing depimddmpmmrs have
when can save t ting

pm-duﬂshrfree.lr::llwgmm in under budget. ﬁgbﬂ

great to their bosses.

SAVE TIME (AND MONEY)

EETH exposure on screen requires legal ::Iearanl:e
ving a brand wlllm ly provide product, versus ‘
the product and then still having a production point """’ <

down the brand for official sign off, provides them th:s
dearance and saves valuable (and billable) time.

MAKE MONEY

Money! Either cash that is paid to the production or
assistance in helping make sure more eyeballs are exposed
to the property’s advertising makes this a win for
productions as it gets more people to watch the content.

SEE THE THEME?




The brand is mentioned by name

HANDS "%
ON

The brand’s product
has a physical contact
made with a
character on screen.
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LOCATION
SETTING

The brand's retail
setting is Featured
on screen. This
could be storefront
or interior.

FOREGROUND

The brand’s logo or

ct is displayed
or in front of the
primary action.
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BACKGROUMND
lons

The opportuni
for each bﬂmdw
on the brand ftype and
what realistically works

with the storyline.

by a character on screen.
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SIGNAGE
The brand's sigrage.
ad or commer dial
appears in the scene
on a billboard, tax,
subweay. magazine.
TV or other real life”
advertising verue
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STORYLINE
MESSAGING

The brand becomes a
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BEST WAYS TO MAKE SUCCESS HAPPEN

WORK WITH A SPECIALIST £ EXPERT
Product Placement

.

your
CREATE YOUR BUDGET

agendes [ike Haollywood
this a very long time and know how to
ard ermre the FASTEST PATH TO SUC

Branded have

Determine how much money you have for produce, shipping and

the agency’s fee. The agency will charge a fee that s not

their time and resources, but also for their RELATIONSHI

for
B

INDUSTRY KNOWLEDGE, which should provide the brand with a
phenomenal Retwrn on lrvestrment that most brands. will not be

abshe 1o serure shomne
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Determing the desined

DETERMINE WHO TO PARTNER WITH
TARGETED
DEMOGRAPHIC, and which properties hawve RELEVANT

COMNSLUIMER

audiences to fit the brand's marketing goals.

AVOID NEGATIVE USAGE

Al exposare IS NOT GOOD exposure. Talk with producton
decision makers how the brand will appear for every exposure

OppOrtunity.
HAVE ENOUGH PRODUCT

Make sure you have PLENTY OF PRODUCT i you are
planning a comprehemsive program. especially for no-fee

opportunites.




will lose cut on opportunities that get scripted into bigger wins
at the last minute. -

BET IN FRONT OF DECISION MAKERS
The brand reeds to be in LOTS OF PRODUCTIONS HANDS or
- SET REALISTIC EXPECTATIONS
Don't expect eve acement 1o result in success. Many
t:wm‘twnﬂhzthz final cut, and it can be a
numbers game. You will have some just-ok placements and
then will have some mega wins that make your

COMPETITORS CRINGE.

HOLLYWOOD
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